
 

 

 

 

Minneapolis Public Works will begin the big task of curb-to-
curb sweeping and leaf collection on streets throughout the 
city Tuesday, Oct. 18. During the four weeks of the compre-
hensive fall street sweep, crews will clean up about 1,100 
miles of city streets. Drivers will need to park out of their way 
so they can do a thorough job cleaning our roadways.  

To make sure the sweepers can do the best job possible, tem-
porary “No Parking” signs will be posted at least 24 hours in 
advance so streets will be clear of cars when they’re swept. 
The first signs will be posted Monday, Oct. 17, and sweeping 
will begin the next day. Anyone who parks on the street will 
need to follow street sweeping parking rules or their cars may 
be ticketed and towed. Making it easy to follow parking rules:  

 “No Parking” signs – City crews will post “No Parking” signs at least 24 hours before sweeping any streets.
Parking will be banned from 7 a.m. to 4:30 p.m. on the day a street is swept. The “No Parking” signs will be
removed as soon as possible after a street has been completely swept to allow people to resume parking. Ve-
hicles not in compliance with “No Parking” signs may be ticketed and towed to the Minneapolis Impound Lot.

 Social media – The City will use Facebook and Twitter to post periodic street sweeping updates and infor-
mation.

 Facebook: To “like” the City of Minneapolis Facebook page, go to www.facebook.com/
cityofminneapolis.

 Twitter: To follow the City’s Twitter account, go to www.twitter.com/CityMinneapolis.
 Phone calls to residents – In addition to the “No Parking” signs that will be posted the day before sweepers

come through, the City will make about 3,000 automated phone calls each evening to let residents know their
street will be swept the next day. There’s no guarantee that the calls will reach everyone, so residents should
be sure to check the schedule and watch for signs.
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Election judges are needed for the general election Nov. 8 to serve voters in local polling places. 
Election judges are paid $13.30 per hour for their service, which includes training. Serving as an 
election judge provides an opportunity to learn about the election process and is an important 
service to our community. Judges who are fluent in a second language are especially needed to 
provide additional language support in the polling place, including Spanish, Somali, Hmong, 
Oromo, Lao, Vietnamese, Russian and American Sign Language.  
Selection and placement of judges is based on qualifications of applicants and party balance 
within the precinct. Preference will be given to those willing to serve a full day in a precinct with a 
vacancy. 
For more information:  
The Minneapolis Elections & Voter Services Division is responsible for administering elections in 
the City of Minneapolis. For information about registering and voting in Minneapolis or to serve 
as an election judge, residents can visit vote.minneapolismn.gov or call 311 or 612-673-3000. 

Grand Opening of Anishinabe Bii Gii Win House Development 
“People Coming Home” 

On September 29, Council Member Warsame attended to the grand opening ceremony of the Anishinabe Bii Gii Win, a 
permanent, supportive housing development in South Minneapolis. that provides  stable, and valuable resources for 

homeless or near homeless adults. Developed as result of a partnership between Project for Pride in Living (PPL) and the 
American Indian community Development Corpora-
tion (AICDC),  Bii GII Wiin features 32 new housing 
units created with Native American culture in mind. 

Anishinabe Bii Gii Wiin, means “People Coming 
Home” represents a vital permanent housing re-
source to the homeless community and has an imme-
diate and positive impact on both its residents and 
the neighborhood. Housing is a crucial step in provid-
ing stability; Anishinabe Bii Gii Wiin works with resi-
dents through a network of supportive services to 
provide this stability and empowerment. The City of 
Minneapolis was one of the funding sponsors for this 
significant project. 

According to Council Member Warsame, this culturally specific permanent supportive housing program serves the Na-
tive American community who has experienced homelessness: “This is a very important step towards preserving Na-
tive residency and cultural ties in our neighborhood.”  

Street Sweeping Begins October 18 
Crews are Preparing for the Fall Street Sweeping 

November 08: Bilingual Election Judges Needed 

Target Market Program 
Expanding Contracting Opportunities for Small Businesses 
The City Council and Mayor Hodges have approved the new Target Market Program authored by Council Member 
Quincy, Glidden and Warsame.  This program will increase opportunities for small businesses to compete for contracts 
with the City of Minneapolis. Qualified small businesses will have the ability to bid alongside other small businesses for 
City contracts up to $100,000 instead of competing against larger companies. The program will launch Jan. 1, 2017. 

To qualify for the Target Market Program, businesses must be independently owned and controlled, within the 13-
county metro area and not exceed the federal Small Business Administration (SBA) size standards. The average annual 
gross receipts of the business for the previous three fiscal years must also not exceed the limit for its industry category. 
The program is race and gender neutral. 

The development of the program follows significant outreach work by the City’s Supplier Diversity Team to gather feed-
back from the small business community. Staff surveyed more than 1,600 businesses, held a focus group and attended 
vendor fairs to gather insights about how to increase awareness about contracting opportunities. Of businesses sur-
veyed, 45 percent had never done business with the City. Seventy-four percent of businesses said they were likely to 
participate in the new Target Market Program. The vast majority were businesses with gross receipts under $1 million 
and fewer than 20 employees. The Target Market Program is part of a larger effort to diversify the City’s supplier base. 
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